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Users, 
Accounts, 
Properties, 
Views
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https://analytics.google.com/analytics/web/demoAccount
––>ACCESS DEMO ACCOUNT<––

Applying: Accounts, Properties & Views

Terminology
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Applying: G.A. User Interface
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Applying: Reporting
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Applying: Exporting and Saving
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Mobile Device Users New Users Sessions Bounce Rate Pages / Session
Avg. Session 
Duration

Apple iPhone 4257 4073 5336 46.12% 3.57 120.27

Apple iPad 746 705 907 44.32% 4.29 150.61

Google Pixel 443 412 603 40.46% 3.71 115.75

Google Nexus 
5X 358 347 426 62.68% 2.87 85.06
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Applying: Audience Reporting
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Page Pageviews Entrances Bounce Rate % Exit %
Page 1 3 3 33% 33%
Page 2 2 0 0 50%
Page 3 1 0 0 100%
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Applying: Behavior Reporting
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Applying: Goals
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Multi-Channel Funnels
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Model Comparison
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Ecommerce &
Enhanced Ecommerce
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Shopping Behavior & 
Checkout Behavior
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Campaign Tracking
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Source Medium Campaign
Twitter Social Product-launch
Facebook Social Product-launch
LinkedIn Social Product-launch
Google CPC (paid search) brand
Client list email June-newsletter
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?utm_campaign=
&utm_medium= &utm_source=facebook
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Story Source Medium Campaign Term Content
Grant funding client-list email summer-

newsletter
apply-now grants

Guide dog client-list email summer-
newsletter

read-more guide-dog

New Courses client-list email summer-
newsletter

see-courses courses

Certificate 
Programs

client-list email summer-
newsletter

learn-more certificates
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Events
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Custom Reporting
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Dashboards
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csmith@agitraining.com
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